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(Ban hanh kém theo quyét dinhsé ~ OD/PHKTOD, ngay  thing  nim 2020)
1. THONG TIN TONG QUAT (GENERAL INFORMATION)

- Tén hoc phan (tiéng Viét): Marketing dia phwong

- Tén hoc phan (tiéng Anh) Place Marketing

- M& s6 hoc phén MKMA1119

- Thugc khéi kién thic Chuyén nganh

- Sé tin chi 3TC (48 tiét, twong dwong 40 gio)

+ Sé gio' ly thuyét 27 gior
+ Sé giorthdo lugn 13 gioy
- C4c hoc phan tién quyét: Kinh té vi mé
2. THONG TIN GIANG VIEN
Giang vién phu trach chinh:
PGS.TS. Pham Thi Huyén, giang vién Bo mon Marketing, khoa Marketing
Dia chi: Phong 1305, nha A2, Khoa Marketing, Pai hoc Kinh t& Quéc dan
bién thoai: Email :
Céc giang vién tham gia giang day: PGS.TS. Vil Tri Diing, TS. PS Khic Huong, TS.
Nguyen Thu Lan.
3. MO TA HQC PHAN (COURSE DESCRIPTIONS)

Ngay nay marketing khong chi dugc img dung trong linh vuc kinh doanh ma con ca
trong nhitng linh vuc phi kinh doanh khac. Hoc phan Marketing dia phwong dwa tng dung
marketing trong linh vuc hoat dong cta dia phuong nham thu hat cac ngudn luc bén ngoai
cho sy phat trién cua dia phwong. Hoc phan cung cip cho sinh vién cach tu duy, phuong
phap luan, cac chinh sach va giai phap nham tao dung va khuéch truong va cung tng céc gia
tri ciia dia phuong nham thu hat khach hang.

Hoc phan s& trang bi nhiing kién thire co ban vé Marketing dia phuong, tir nhan dang
khach hang va san pham ma maot dia phuong c6 thé mang dén cho tirng nhém khach hang.
Tir d6, lién hé kién thire duoc hoc véi thuc tién hoat dong cua céc dia phuong & Viét Nam
dudi goc nhin marketing.

4. TAl LIEU THAM KHAO (LEARNING RESOURCES: COURSE BOOKS,
REFERENCE BOOKS, AND SOFTWAREYS)

Giao trinh
- Vi Tri Diing, Marketing 1anh th, NXB Dai hoc Kinh té Quéc dan, 2011



Tai liéu khac
- Philip Kotler, Marketing Asian Places: Attacting Investment, Industry, and Tourism

to Cities, States, and Nations, John Wiley & Sons Inc., 2002,

- Tap bai giang Marketing lanh thd cta chuong trinh gidng day kinh té Fulbright, 2004

- Pham Thi Huyén, Nguyén Hoai Long (2018), Marketing dich vu, NXB Pai hoc Kinh

té Quéc dan, 2018

- Philip Kotler, Donald H.Haider, Irving, Marketing places: Attacting Investment,

Industry, and Tourism to Cities, States, and Nations, The Free Press, 1993

5. MUC TIEU HQC PHAN (COURSE GOALS)

Biang 5.1. Muc tiéu hec phin

Muc MO ta PLOs Trinh dg
tieu muc tiéu nang luc
[ml _, 2 3] [4]
G1 Nam V}l;ng cgc k!en t\hu:c Ye marketlng va c0 kha nang van PLO 1.2 i
dung kien thirc nay vao mot dia phuong.
Hiéu dugc céch thac 1ap ké hoach, trien khai to chuac thuc
hién cac chién luoc, chién dich va chuong trinh marketing
G2 dia phuong nhu nghién ctu thi truong, thiet ke san pham, t6 PLOL3 i
chirc kénh phan phoi, hoat dong truyén thong, xay dung '
thuong hiéu, ban hang va phat trién thi truong trong thc:ri dai
cach mang cong nghiép 4.0 Iudn ludn thay doi, phat trién.
Ky nang tng dung }(ién thic marketing, tich hop voi cac
kién thurc nén tang ve kinh té va quan tri kinh doanh dé phat
G3 | .. . Lo A A : U X PLO2.2 Il
hién, giai quyét van dé marketing trong nhiing tinh huong
cu thé cua dia phuong.
G4 K}: nang lam nhom, trinh bay va dién giai van dé chuyén PLO 3.1 i
mon
6. CHUAN PAU RA HQC PHAN (COURSE LEARNING OUTCOMES)
Bang 6.2.Niing hre ngudi hoc hoc phan (CLO)
CbR CLOs M6 ta ning luc ngwoi hoc Tfmh do
nang luc
[1] [2] [3] [4]
CLOL2.1 Nam duoc nhirng kién thic tong quan vé marketing i
dia phuong
CLOL2.2 H\Ieu\ duq(_: khach Ijang Frong marketing dia phuong i
PLO 1.2 va hanh vi cua khach hang
' Hiéu dugc hoat dong canh tranh trong marketing
CLO1.2.3 . i
dia phuong
CLOL2.4 Nam duoc cac nguon lyc trong marketing dia

phuong




Nam dugc céch thie 1ap chién luoc thu hat khach

CLO13.5 hang trong marketing dia phuong )
PLO 1.3 Hicu duoc qué trinh xay dung chién luoc phét trien
CLO1.3.6 | dia phuong, quy trinh marketing dia phuong, chién Il
lugce dinh vi dia phuong.
Tich hop kién thtic va trai nghiém trong marketing dia
CLO2.2.7 | phuong dé giai quyét nhirng van dé trong hoat dong "
PLO2.2 m'arket.lAng rr,1c_>t dia phuong. I
Sinh vién c6 kha nang va ky nang trinh bay va dien giai
CLO2.2.8 | bang loi néi va van ban vé marketing dia phuong ung 11
dung cho mét dia phuong cu thé.
Tham gia, dong gop va hd trg cho cac thanh vién khéac
PLO3.1 et trong nhom va cdng viéc cua ca nhém il
CLO3.1.10 Thuyeét trinh dien giai tot cac phan viéc cua ca nhan sinh m

vién trong nhom

7. DPANH GIA HQC PHAN

Béng 7.3: Panh gia hoc phan

Hinh L
thiic Ngidung | /o1 | NLNH Tiéu chi d4nh gia T¥ 18 (%)
. . diem | hec phan
danh gia
[1] [2] [3] [4] [5] [6]
Tréach nhiém Tham gia
Niing Iuc Giao tiép, trao di, dua ra
Tham du : 1-10 CLO3.1.9, | céau hdi, traA|0rI cac ca_u hoi 10%
3.110 Thai d6 (t6n trong giang
Thai do vién va ban cung I6p, ton
trong cac quy dinh l16p hoc)
CLO Tong hop kién thire
Kiém tra 1.2.2- ly thuyet ,
(bai ca 1.2.4 Kha nang tng dung thuc té
o Ch 1-4 7 X — ; 20%
nhan) Hong CLO1.35, | Sang tao, logic va thuyét °
CLO2.2.7- phuc
228 Kha ning trinh bay dién dat
Chuong 1-8 CLO Kién thic, logic
Chon mot dia 1.2.2-
Bai tap phuong, gidi 1.2.4, K§ nang trinh bay miéng va
8 iéu y tud 3 - ua slides
thgyet thl?u yﬁtufong va 10 CLO1.35 q 20%
trinh lap ke hoach 1.3.6,
nhom marketing cho CLO2.2.7- WX 5t A
dia phuong dé. 228 Hop tac, hr?ht;f va thong
CLO3.1.9,




3.1.10

CLO

Theo | 122 | Bai thi cudi ky (Trac nghiém

lich 1.2.4, T/F hogc Multiple choice, cau

Chuone 1-8 cia CLO1.3.5- | hoi luan ngan, bai tap tinh
& . 1.3.6, huong).

ky CLO2.2.7- | Sinh vién khong duoc st dung

hoc | 558 | tailieu khi thi.

Danh gia

O 50%
cuoi ky

8.1. N9i dung giang day ) ‘
CHUONG 1: TONG QUAN VE MARKETING PIA PHUONG
Chuong nay ciing cip cho nguoi hoc nhiing kién thirc tong quan vé marketing dia
phuong. Céc thach thirc dbi véi dia phuong trong qué trinh phét trién va cach giai quyét cac
van dé cua dia phuong dudi nhadn quan cia ngudi lam marketing. Sau khi hoc chuong nay
cac ban s& hiéu marketing dia phuong Ia gi, quan niém thé nao 1a mot dia phuong, cac cap
d6 cuia marketing dia phuong, cac dic diém cua marketing dia phuong.
1.1. TAm quan treng cia marketing dia phwong
1.1.1. Nhirng thach thirc d6i vai sy phat trién caa dia phuong
1.1.2. Vai tro ctia marketing d6i vai sy phét trién dia phuong
1.2. Khéi niém marketing dia phwong
1.2.1. Pinh nghia dia phuong
1.2.2. Pinh nghia marketing dia phuong
1.3. Cac hoat dong chii yéu ciia marketing dia phwong
1.4. Céc cap d6 marketing dia phuwong
1.5.Pic diém caa marketing dia phwong
1.6. Chia thé hoat dong marketing dia phwong
Tai li¢u tham khao cia chwong:
— Vil Tri Diing, Marketing lanh thd, NXB Dai hoc Kinh té Quéc dan, 2011, chuong 1
— Philip Kotler, Donald H.Haider, Irving, Marketing places: Attacting Investment,
Industry, and Tourism to Cities, States, and Nations, The Free Press, 1993, chuong 1 va
chuong 2.
— Philip Kotler, Marketing Asian Places: Attacting Investment, Industry, and Tourism to
Cities, States, and Nations, John Wiley & Sons Inc., 2002, chuong 1 &2

CHUONG 2: KHACH HANG TRONG MARKETING PIA PHUONG




Hoat dong marketing bao gio ciing xuét phat tir khach hang muc tiéu. Chuong nay dé
cap Van dé phan doan thi truong, nghién ctu, phan tich nhitg dic diém cua cac nhém khéch
hang muc tiéu cua dia phuong. Chuong nay ciing nghién ctru dic diém qua trinh théng qua
quyét dinh mua cua khéach hang trong marketing dia phuong.
2.1.Phan doan thi trwong dia phwong

2.1.1. Céac nhom khach hang cua dia phuong
2.1.2. Phan doan thi truong dia phuong
2.2. Hanh vi khach hang trong marketing dia phwong
2.2.1. Hanh vi lya chon lanh thé cua nha dau tu
2.2.2. Hanh vi lya chon lanh thé caa du khach
2.2.3. Hanh vi lya chon I&nh thé cua cu dan
2.2.4. Thi trudng xuat khau va hanh vi lya chon xuat x& hang hoa

Tai liéu tham khao cia chwong:

— Vi Tri Diing, Marketing lanh thd, NXB Dai hoc Kinh té Qudc dan, 2011, chuong 4

— Philip Kotler, Donald H.Haider, Irving, Marketing places: Attacting Investment, Industry, and
Tourism to Cities, States, and Nations, The Free Press, 1993, chuong 3.

— Philip Kotler, Marketing Asian Places: Attacting Investment, Industry, and Tourism to
Cities, States, and Nations, John Wiley & Sons Inc., 2002, chuong 4

CHUONG 3: CANH TRANH TRONG MARKETING DPIA PHUONG
Giita c4c dia phuong ciing c6 sy Canh tranh dé thu hat khach hang. Chuong nay tap
trung nghién ciru cac co so dé gia kha ning canh tranh cua mot dia phuong va cac nhan té
anh huong dén kha ning canh tranh cua dia phuwong. Qua d6, nguoi hoc s& hiéu duoc dia
phuong can phai 1am gi dé tao ra loi thé canh tranh dé khach hang chon dia phuong thay vi
lua chon céc dia phuong canh tranh khéac.
3.1.Co s& danh gia kha nang canh tranh ctiia mét dia phwong
3.2.Céac nhan té anh hwéng dén kha ning canh tranh cia dia phwong
3.2.1. Chinh quyén dia phuong
3.2.2. Trinh d6 lanh nghé cua lyc luong lao dong
3.2.3. Thi truong noi dia (Quy mo thi truong dia phuong)
3.2.4. Céc nganh cong nghiép hod tro
3.2.5. Kha nang canh tranh va hop tac cua cac doanh nghiép tai dia phuong
Tai ligu tham khao caa chwong:
— Tap bai giang Marketing lanh thocaa chuong trinh giang day kinh té Fulbright, phan
2, chuong 3



— Vil Tri Diing, Marketing lanh thd, NXB Dai hoc Kinh té Quéc dan, 2011
— Philip Kotler, Marketing Asian Places: Attacting Investment, Industry, and Tourism
to Cities, States, and Nations, John Wiley & Sons Inc., 2002, chuong 3

CHUONG 4: CHIEN LUQC THU HUT KHACH HANG
TRONG MARKETING PIA PHUONG

Pé khach hang nhan thic duoc sy hap dan cia dja phuong, ngudi lam marketing dia
phuong phai tim kiém, lva chon, xay dung cac diém hip dan va thuc hién cac chién luoc
nham khuéch truong cac diém hip dan d6. C6 bdn huéng chién lugc marketing dé thu hit
khach hang 1a: marketing van héa, marketing cac diém hap dan, marketing co sé ha tang va
marketing yéu t6 con ngudi.
4.1. Marketing van hda
4.2. Marketing cac diém hap din
4.3. Marketing co sé ha tang
4.4. Marketing yéu to con nguoi

Tai liéu tham khao caa chwong:

— Vil Tri Diing, Marketing lanh thd, NXB Pai hoc Kinh té Québc dan, 2011
— Philip Kotler, Donald H.Haider, Irving, Marketing places: Attacting Investment,

Industry, and Tourism to Cities, States, and Nations, The Free Press, 1993, chuong 8, 9,
10 va 11.

— Philip Kotler, Marketing Asian Places: Attacting Investment, Industry, and Tourism to
Cities, States, and Nations, John Wiley & Sons Inc., 2002, chuong 3

CHUONG 5: NGUON LUC MARKETING CUA PIA PHUONG
Pé tao ra sy hap dan cho dia phuong, dia phuong phai dau tu nang cap, cai thién cac

yéu t6 noi tai cia minh. Chuong nay s& tap trung gidi thiéu cac yéu té tao nén su hap dan
cua dia phuong d6i v6i khach hang. Dé tao nén sy hap dan cua dia phuong, nguoi 1am
marketing thuong tap trung cai thién cac yéu té: quy hoach kién truc, co so ha tang, dich vu
cdng cong, cac diém vui choi giai tri va yéu té con ngudi.
5.1. CA&c yéu td tao nén ngudn lwc marketing cia mét dia phwong
5.2. Caithién cac ngudn luc cia dia phwong

5.2.1. Cai thién kién tric va quy hoach do thi

5.2.2. Cai thién co sé ha tang

5.2.3. Phét trién céc dich vu cong cong

5.2.4. Cai thién cac diém hap dan

5.2.5. Cai thién yéu t6 con nguoi



Tai liéu tham khao ciia chwong:

— Vil Tri Diing, Marketing lanh thd, NXB Dai hoc Kinh té Quéc dan, 2011

— Philip Kotler, Donald H.Haider, Irving, Marketing places: Attacting Investment,
Industry, and Tourism to Cities, States, and Nations, The Free Press, 1993, chuong 6

CHUONG 6: KE HOACH HOA MARKETING PIA PHUONG
Thuc hanh marketing dia phuong, nguoi lam marketing phai xdy dung va thuc hién
cac chién lugc. Chuong nay sé trang bi cho ngudi hoc nhitng kién thirc vé van dé xay dung
chién lugc phat trién dia phuong, quy trinh marketing dia phuong, chién luoc dinh vi dia
phuong.
6.1. Phan tich cac yéu t6 anh hwéng dén chién lwec marketing dia phwong
6.2. Xay dwng chién hrgc phat trién dia phwong
6.2.1. Cac quan diém chu dao trong viéc xay dung chién lugc phét trién dia phuong
6.2.2. Quy trinh xay dung chién luoc phét trién dia phuong
6.3. Quy trinh marketing dia phwong
Tai liéu tham khao caa chwong:
- Vi Tri Diing, Marketing 1anh thd, NXB Dai hoc Kinh té Qudc dan, 2011, chuong 2, 3
va7
- Philip Kotler, Donald H.Haider, Irving, Marketing places: Attacting Investment,

Industry, and Tourism to Cities, States, and Nations, The Free Press, 1993, chuong 5,
6var.

- Philip Kotler, Marketing Asian Places: Attacting Investment, Industry, and Tourism
to Cities, States, and Nations, John Wiley & Sons Inc., 2002, chuong 5

CHUONG 7: CHIEN LUQC MARKETING NHAM THU HUT DU KHACH
Chuong nay s& trang bi cho nguoi hoc nhitng kién thirc vé tng dung marketing nham
thu hat du khach. Viéc nghién ciu du khach va cung ng cac gié tri phu hop véi du khach
luén 1a van dé cét 16i trong marketing du lich. Cac cdng cu marketing mix khong chi bao
gom bdn cdng cu truyén thdng caa marketing (san pham, gi&, phan phéi (vi tri, dia diém),
truyén thong), cac nha nghién ciu bd sung thém hai cdng cu marketing nira d6 1a chinh
quyén va con ngudi.
7.1 Nghién cwu du khach
7.2 Lwa chon chién lwec thu hat du khéch
7.3 Marketing mix nham thu hat du khach
7.3.1 San pham
7.3.2 Gia



7.3.3 Vi tri dia diém
7.3.4 Truyén thong
7.3.5 Chinh quyén
7.3.6 Con nguoi

Tai ligu tham khao caa chwong:

- Vii Tri Diing, Marketing lanh thé, NXB Pai hoc Kinh té Quéc dan, 2011, chuong 2, 3
va 7

- Philip Kotler, Donald H.Haider, Irving, Marketing places: Attacting Investment,

Industry, and Tourism to Cities, States, and Nations, The Free Press, 1993, chuong 5,
6va’.

- Pham Thi Huyén, Nguyén Hoai Long (2018), Marketing dich vy, NXB Dai hoc Kinh
té Quéc dan, 2018

- Philip Kotler, Marketing Asian Places: Attacting Investment, Industry, and Tourism
to Cities, States, and Nations, John Wiley & Sons Inc., 2002, chuong 9

CHUONG 8: CHIEN LUQC MARKETING NHAM THU HUT PAU TU
Chuong nay s& trang bi cho nguoi hoc nhitng kién thirc vé tng dung marketing nham

thu hut dau tu. Viéc nghién cau nhu cau dau tu va cung (ng c&c gia tri phi hop véi nha dau
tu ludn 1a van dé cdt 18i trong marketing thu hat dau tu. Cac cong cu marketing mix khong
chi bao gom bdn cong cu truyén thong caa marketing (san pham, gia, phan phdi (vi tri, dia
diém), truyén thong), cac nha nghién ciu bd sung thém hai céng cu marketing nira d6 1a
chinh quyén, quy trinh, tha tuc va con nguoi.
8.1. Nghién ciru nhu cau dau tw
8.2. Lua chon chién lwgc thu hit dau tw
8.3. Marketing mix nhim thu hut dau tu

8.3.1. San pham

8.3.2. Gia

8.3.3. Vi tri dja diém

8.3.4. Truyén thong

8.3.5. Chinh quyén

8.3.6. Quy trinh

8.3.7. Thutuc

8.3.8. Con nguoi

Tai li¢u tham khao cia chwong:



Vii Tri Diing, Marketing ldnh thé, NXB Dai hoc Kinh t& Quéc dan, 2011, chuong 2, 3

va7

Pham Thi Huyén, Nguyén Hoai Long (2018), Marketing dich vu, NXB Dai hoc Kinh
té Quéc dan, 2018
Philip Kotler, Donald H.Haider, Irving, Marketing places: Attacting Investment,

Industry, and Tourism to Cities, States, and Nations, The Free Press, 1993, chuong 5,

6va’.

Philip Kotler, Marketing Asian Places: Attacting Investment, Industry, and Tourism
to Cities, States, and Nations, John Wiley & Sons Inc., 2002, chuong 10 &11

8.2. Lich trinh giang day

Tudn | Néi dung hgchg)\thén Hoat dgng day va hec Bai danh gis
Gidi thiéu vé hoc phan Tuong tac thao
Sinh vién doc bai ¢ nha (Slides luan
1 |Chuongl |CLO1.2.1 |Chuong]l) Bai viét thu
Giang vién giang va trao doi véi sinh | hoach
vién nhitng tinh huéng thuc té
Sinh vién doc bai ¢ nha (Slides Tuong tac thao
2 | Chuong1 |cLo121 |Shuemed o (luan
""" | Giang vién giang va trao doi véi sinh | Bai viét thu
vién nhiing tinh huéng thyc té hoach
Sinh vién doc bai ¢ nha (Slides Tuong tac thao
Chuong 2) luan
3 | Chuong2 | CLOL.22 | e vien gidng va trao di voi sinh | Bai viét thu
vién nhitng tinh huéng thuc té hoach
Sinh vién doc bai ¢ nha (Slides Tuong tac thao
4 |Chuong2 |cLon22 |Shuone2) o luan
- Giang vién giang va trao doi vaoi sinh | Bai viét thu
vién nhitng tinh huéng thuc té hoach
Sinh vién doc bai ¢ nha (Slides Tuong tac thao
5 |Chuong3 |cLo123 |Shuonesd) L luan
o Giang vién giang va trao do6i vei sinh | Bai viét thu
vién nhirng tinh huong thuc té hoach
Sinh vién doc bai ¢ nha (Slides Tuong tac thao
6 |Chuong4 |cLOL24 |SMUomed) o (uan
o Giang vién giang va trao d6i vei sinh | Bai viét thu
vién nhirng tinh huong thuc té hoach
7| Chuong 4 CLO Sinh vién doc bai & nha (Slides Kiém tra ca nhan
1.2.2- Chuong 4) chuong 1-4




1.2.4,

Giang vién giang va trao doi véi sinh

CLO1.3.5, | vién nhitng tinh hudng thuc té
CLO2.2.7- | Kiém tra cac noi dung chuong 1-4
2.2.8
Sinh vién doc bai ¢ nha (Slides Tuong tac thao
8 |Chuong5 |cLO136 |Chuoned) w luan
- Giang vién giang va trao doi véi sinh | Bai viét thu
vién nhiing tinh huéng thuc té hoach
Sinh vién doc bai ¢ nha (Slides Tuong tac thao
9 |Chuong6 |cLO136 |Shuoned) , luan
7 | Gilang vién giang va trao doi véi sinh | Bai viét thu
vién nhitng tinh huéng thuc té hoach
Sinh vién doc bai ¢ nha (Slides Tuong tac thao
Chuong 7) luan
10| Chuong7 1 CLO 1.3.6 | Giang vien giang va trao ddi véi sinh | gai it th
vién nhitng tinh hudng thuc té hoach
Sinh vién doc bai ¢ nha (Slides Tuong tac thao
11 | Chuong8 |cLo13e | Shwoned) w luan
o Giang vién giang va trao doi véi sinh | Bai viét thu
vién nhiing tinh huéng thyc té hoach
CLO Sinh vién chuan bj bai trinh bay theo | Bao céo thuyét
1.2.2- nhom trinh nhém
1.2.4, Céc nhom trinh bay, trao doi, thao luan
Béo céo CLO1.3.5- | Giang vién dan dat qua trinh trinh bay,
12 | kétquabai |1.3.6, trao ddi, thao luan va két luan
tap nhom | CLO2.2.7-
2.2.8
CLOs3.1.9,
3.1.10
CLO Sinh vién chuan bj bai trinh bay theo | Bao cao thuyét
1.2.2- nhom trinh nhém
1.2.4, Céc nhom trinh bay, trao doi, thao luan
B4o céo CLO1.3.5- | Giang vién dan dat qua trinh trinh bay,
13 | két qua bai |1.3.6, trao doi, thao luan va két luan
tap nhom | CLO2.2.7-
2.2.8
CLO3.1.9,
3.1.10

9. QUY PINH CUA HQC PHAN
9.1. Quy dinh vé tham du I6p hoc




Sinh vién/hoc vién ¢6 trach nhiém tham du day du cac budi hoc. Trong truong hop nghi
hoc do ly do bat kha khang thi phai c6 gidy to chimg minh day du va hop 1y. Mbi budi
vang mit s& bi trir 1 diém danh gia qua trinh.Sinh vién ving qua 3 budi hoc du c6 1y do
hay khéng c6 1y do déu bi coi nhu khong hoan thanh khéa hoc va phai ding ky hoc lai.
Sinh vién s& dugc cong diém cho mdi 1an phat biéu xay dung bai, co thé bu dap cho diém
qua trinh, diém kiém tra va diém bai tip nhom.

Sinh vién khong ndp bai tdp nhom s& nhin diém 0 (khong) cho bai tp sau cing. Nhom
sinh vién nop bai tré sé& bi trir 1 diém cho mdi ngay ndp mudn.

9.2. Quy dinh vé& hanh vi l6p hoc

Hoc phr:in dugc thyc hién trén nguyén tac ton trong nguoi hoc va nguoi day. Moi hanh vi
lam anh huéng dén qua trinh day va hoc déu bi nghiém cam.

Sinh vién phai di hoc dung gio quy dinh. Sinh vién di tré qua 10 phut sau khi gid hoc bt
dau sé khong dugc tham dy budi hoc.

Tuyét di khong lam 6n, gdy anh huong dén nguoi khéc trong qua trinh hoc.

Tuyét ddi khong dugc an udng, nhai keo cao su, sir dung cac thiét bi nhu dién thoai, may
nghe nhac trong gio hoc.

May tinh xach tay, may tinh bang chi dugc thuc hién vao muc dich ghi chép bai giang,
tinh toan phuc vu bai giang, bai tap, tuyét déi khong dung vao viéc khac.

Trwong PH Kinh té Quéc dan Truéng Bo mon

PGS.TS. Pham Thi Huyén



